Olga Saginova

117997, Moscow, Russia

Stremjanny 38
Tel /Fax. +7 495 958 2947
e-mail saguinova@rea.ru
Education

	2008

2007
	Special program for university professors at St.Petersburg University School of Management

Marketing Management training course at Barcelona University, Spain

	2006

1999
	Doctor of Sciences (full professor) in Marketing and Services Management

Ph.D. in Marketing 

	1993
	Management Course at Metropolitan Washington Airports Authority, Washington D.C., USA

	1990
	Management Course at Crown Agents’, Worthing, UK

	1989
	Harvard Business School seminar in teaching case analysis, Plekhanov Russian Academy of Economics, Russia

	1974
	Master’s degree with distinction in philology and language teaching from Voronezh State University




Professional Career

	
	

	2003 - present
2001 - present
2001 - 2003
	Dean of Plekhanov Graduate School

Responsible for master’s level education including strategy, planning, quality assurance and business development

Professor of Marketing Communications and Advertising. Advertising 

Department, Plekhanov Russian Academy of Economics
Director of  International Business School, Plekhanov Russian Academy of Economics

· Responsible for strategy, planning, quality assurance, business development

	1997 - 2001
	Director of International Education Centre, Plekhanov Russian Academy of Economics. 

· establishing new contacts with universities and companies,  negotiating agreements

· developing study programmes

· supervising international projects (Tempus-Tacis, CROSS, World Bank grant)



	1993-1997
	IBS-Plekhanov Course Director

· developing and managing a new type of international business education streams in Russia

· adapting foreign best practices in education at a Russian university

· managing cooperation projects with 5 foreign partners

	1979-1993
	Teacher and associate professor at Plekhanov Russian Academy of Economics

· teaching Business English and Business Communication courses


Courses Taught

Integrated Marketing Communications, Marketing Planning, Change Management, Brand Management, Cross-cultural Marketing
Recent publications 

	2008
	Philip Kotler’s influence in the Soviet Union and Russia
	European Business Review

Vol.20. No 2, 2008

	2008
	Facilitating innovations in higher education in transition economies
	The International Journal of Educational Management, Vol.22, No 4, 2008

	2006

2006

2006

2005

2005

2005

	Marketing management of corporate reputation

Marketing analysis of reputation elements

Transformation management in higher education

International strategy of a university

The Soviet evolution of marketing thought: From Marx to Marketing

Marketing Management. International Perspectives

Ed.by M.S.Raiu and D.Xardel

Marketing. First Russian edition
	Marketing, #5, 2006
Marketing communications, #5, 2006

Monograph, Paleotip, 2005
Monograph, REA, 2005

Marketing Theory, volume 5(3)

Vijay Nicole Imprints Private Limited, Chennai, 2005

Chapters on Integrated Marketing communications, Sales Promotion, Direct Marketing, Advertising and PR


Recent Conference Papers

	Conference
	Country and time
	Paper topic

	Marketing Academy

CHARM 
	April 2007, Budapest, Hungary

April 2005, Long Beach, USA
	Facilitating innovatios in higher education in transition economies

From Marx to marketing. Evolution of Marketing in the USSR in 1961-1991.


Recent Business Training and Consulting Projects

· Brand development and positioning of a new real estate development project (2007)

· Market research for a medical centre (2007)
· Brand development and positioning for a Russian fashion retailer (2006)

· Training in crisis management for regional staff of Kimberly-Clark company (2004)

Language proficiency

Russian – native

English – fluent

French – basic knowledge

