Irina I. Skorobogatykh

Experienced and motivated professor for higher educational institutions with experience in consulting and marketing research projects.

Address                      Stremianny per. 38, office 411, 117997, Moscow, Russia

Tel.                              +7 495 958-2947-(office), +7(903)740-8585(mobile)

E-mail                          iskorobogatykh@yahoo.com

Citizenship:                Russian

Date of Birth              23.05.1958

Marital Status            Married, one daughter, 1980

Education                   1981 Moscow Institute of National Economy named after        

                                    Plekhanov (now Plekhanov Russian Academy of       

                                    Economics). Economic and mathematical faculty, specialization:     

                                    economist and mathematician

Profession                  Economist, professor (Ph.D)

Attending Conferences:
· CIM (the Chartered Institite of Marketing) tutors conference.  June 2009, MoorHall, England

· 12-th All-Russian and international conference of Russian Marketing Association “The problems and future opportunities of Russian Marketing”. December 2008

· B2B marketing and communications. Conference in the University of Applied Sciences in Styer Austria (October 2008). Presentation “Specifics of marketing communications on the B2B market in Russia”

· Scientific conference “The future of management education” – State University “Higher School of Economics (November 2008) – presentation “Country of origin effect and brand identity for Luxury Brands: results of International research project”

· Conference of Ukrainian Marketing Association. November 2008 – Kiev. Presentation “Methodology of international research project Brand identity for luxury goods”

· The All-Russian Congress of Marketing researchers and clients of Marketing research projects. (June, 2008, Moscow) – moderator of second day

· 37-th conference of European Marketing Academy (EMAC) “ The Pause For Thoghts” – Brighton (Great Britain) May 2008. Poster Presentation of Paper “Philip Kotler’s Influence in Soviet Union and Russia”

· Top-Marketing managers congress (March 2008) (Moscow)

· 2007 (May) – 10-th  All-Russian Congress of Marketing Researchers, organizer and main speaker (Moscow)

· 2006 (December) 10-th annual conference “Marketing in Russia” (Technologies, Innovations, Practice). Speaker (Moscow)

· 2006 (May). Seminar of prof. Ph.Kotler, and M. Lindstrem. The world Leaders in business education (Moscow)

· 2005 (April) – The Future of the Marketing Past. International conference of CHARM. Long Beach. USA (Presentation of paper: Kotler in Soviet Union)

· 2005 (December) – 9-th International Conference: The future of marketing in Russian Federation (Moscow, Russia) presentation of paper: “The evolution of soviet marketing thought: from Marx to Marketing”

· 2005 (December) – 8-th International conference: Marketing in Russian Federation (Moscow). Presentation of Paper: Measuring Marketing Performance (MMP)

Education

· 2008 – Training program “The new ideas and practices of Marketing educational programs for Masters”. Higher School of Management. Sankt-Petersburg State University. December 2008 – Certificate.

· 2007 – All Russian Pedagogical University. The short term training course for faculty members of Russian Universities “The history and Philosophy of Science”, Certificate

· 2006 - Interactive conference of American Marketing association:  Marketing campaigns measurement. Certificate. All the teaching materials are provided.

· 2003 – Interactive conference of American Marketing association: Teaching Data Mining course for advanced students. Certificate. All the teaching materials provided.

· 2002 – Advanced teaching methods. Certificate. PriceWaterhouseCoopers seminar for University professors at the Plekhanov  Russian Academy of Economics

· 2001 – Charted Institute of Marketing (Great Britain). Certificate of  the course: “Everything you need to know about Internet Marketing”

· 1999 – Diploma of associate professor. Russian committee of Academic Awards

· 1997- Ph.D (Economics) Plekhanov Russian Academy of Economics

· 1995-IFDP (International Faculty Development Program) IESE (International Graduate Management School) University of  Navarra, Barcelona, Spain. Certificate

· 1993- Case Study in Marketing field (Special Course of Harvard Business School at Plekhanov Russian Academy of  Economics). Certificate

Professional Record 

· Training program for Microsoft-Rus’s partners “The basoc marketing” August, 2009 

· Professional course “Marketing research and Information”. Marketing excellence university of Microsoft Russia (February – May 2009)

· Teaching professional course “Marketing research and Information”   September – November 2008.

· Course for Samsung corporation (Moscow office) sales and marketing executives “Customize me… The Development and launching new consumer products” (December 07 – March 08)

· Consulting and teaching project for Microsoft Russia office. Teaching the professional courses “Marketing Research and Information”, “Marketing Planning” (October 07 – April 08)

· Consulting project for the Ophthalmology medical Clinic in Moscow “Positioning of the VISION clinic on the Moscow market for the marketing strategy development” January – June 2007.

· State Scientific Research Project with Consumer Department of Moscow Government “Study of Consumer flows in Moscow Retail chains” septermber 2006- September 2007

· Consulting/Research project “Personification of brands Adrem-studio, Butuzov, Bolshoy Modnik” for the Russian Textile Company Buttex. March-July 2006

· Consulting project “Positioning of Danilovsky Department Store on the Moscow Retail Market” October-December 2005

· Consulting experience (1993-2003) Nestle corp. Nutricia corp.(Russian devises), International Flow bulb Center (The Netherlands), Doutche bank (Moscow division) and  Russian companies. (Conducting marketing research, developing marketing strategy, advertising and promotional campaigns)

· 1996 –“Western European Corporations Approach to Invest in Russia” – International research project at IESE (International Graduate Management School) University of  Navarra, Barcelona, Spain

Lecturing courses in English and in Russian:

· Principles of Marketing

· Marketing Management and Planning

· Marketing Research/ Marketing Research and Information

· International Marketing Management
· Marketing of luxury goods

· Project management in marketing

at Plekhanov Russian Academy of Economics:  IBS-Plekhanov. Plekhanov Graduate School  and Marketing Institute on undergraduate, graduate levels and executive programs.
Teaching abroad:   

· Lecturing for MBA students at London City College (London)

· 2000, 2001 -Lecturing for graduate students at Dresden University of Applied Sciences (Germany)

· Lecturing for the pilot project distance learning (Moscow, Cheliabinsk)

· 2005 – Guest lecturer at Santa Clara University (USA) – topic: Russian Middle Class

· 2007 (March) – Guest lecturer at University of Northern Iowa (USA), topic –  Russian Marketing revolution

· 2007 (October) – Guest lecturer at Loyola Marymount University (USA). Topic: Cooperation between Russian and American university in scientific and business research for students and professors.

· 2008 (April) – guest lecturer for International week at Upper-Austrian University of Applied Sciences (campus in Steyr, Austria) – the specifics of middle class development in Russia.

· 2008 (September) guest lecturer at University of Northern Iowa (USA) – The evolution of Russian marketing thought

Publications

More then 50 different publications (about 100 published papers) including textbooks on marketing and marketing research, research project reports, articles (in Russian and English) in  major specialized marketing issues.

 Employment Experience:

· 1984 – till now Plekhanov Russian Academy of Economics, Faculty of Marketing, Professor of Marketing department, deputy Dean of Plekhanov Graduate School

· 1982-1984 Russian Ministry of Internal Trade, Labor research center, Senior Economist

· 1976-1981 – student Moscow Institute of National Economy named after Plekhanov

Membership: American Marketing Association, Russian Marketing Association (since 1997), Russian Marketing Guild, European Marketing Academy, European Association of Business Education. Expert of rating agency of Career Forum magazine (for marking ratings for different specialists in business, and retailing)

Language skills     Russian (Native), English (fluent), Spanish (intermediate)

Computer skills – Every day user of Microsoft office programs, Internet Explorer

Driving:   Driving License since 1981

